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Standing up for UK wine drinkers 

Wine Drinkers UK welcomes the opportunity to contribute the following submission to the 

upcoming HMT Budget 2020.  

We fully support the Conservative manifesto commitment to protecting the incomes of hard-

wording families by not raising taxation rates. Specifically, we believe a fairer tax deal for 

hard-working people who enjoy wine is long overdue - the last time the sector received a cut 

to duty was 36 years ago, and only then because of a Court Judgement.  

This submission outlines our case for cutting wine duty at Budget 2020, a move that will 

provide much-needed relief for businesses in the wine and hospitality sectors up and down 

the county and, crucially, benefit consumer pricing and help to ensure that wine drinkers 

continue to enjoy the range of wine available in the UK today. It will also show that cutting 

duty will ultimately deliver increased revenues to the public purse.  

 

Wine duty increases are hitting hard-working people 

According to independent research carried out by YouGov, wine is the UK’s most widely 

drunk and favourite drink, enjoyed by over 33 million people – from all backgrounds and 

walks of life. But for too long, wine drinkers have been penalised when it comes to the tax 

they pay on their drink of choice1. 

Since 2010, duty on wine has increased by 39%. In comparison, duties on beer, spirit and 

cider duty have increased by just 16%, 27% and 27% respectively. At Budget 2018, the former 

Chancellor announced a further freeze on duty paid on beer, spirits, still cider, and lower 

strength sparkling cider – while duty on wine once again rose by RPI inflation.  

While the Government’s decision in 2014 to abolish the Alcohol Duty Escalator was a 

welcome step, wine duty has continued to rise since then – by 12%, in comparison to only a 

2% rise for spirits and a decrease of 0.2% for beer.  

 

Wine Drinkers UK believes that this unfair treatment of wine is largely the result of an outdated 

assumption that wine is a “middle class drink”, and that those who drink it can afford to pay 

more tax. In fact, this couldn’t be further from the truth.  

 
1 YouGov research amongst 2,000 British consumers, August 2019 
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Recent Kantar analysis of supermarket shopping data has shown that C2DE consumers now 

spend 55% more on still wine then they do on beer2. And with wine duty rising by 12% since 

2014, while beer duty has fallen, the negative impact of government decisions on this group 

is clear.  

 

What’s more, women have been disproportionately adversely impacted due to their 

preference, on average, for wine over beer. YouGov’s research has found that 39% of 

women list wine as their preferred alcoholic drink, with 7% choosing beer. Among men, the 

order is reversed with 40% preferring beer and 16% preferring wine3. With wine duty increasing 

more than twice as fast as beer duty over the past decade, women have been hit harder. 

Whether conscious or unconscious, Wine Drinkers UK believes this bias should be addressed.  

 

Duty increases risk pricing millions out of wine 

What’s more, the increasing price of entry into wine in the UK – to which duty hikes are a 

significant contributor – risks hitting those who spend on lower-priced wine the hardest, 

meaning that households with a lower disposable income could be priced out of wine 

altogether.  

New analysis by the Wine and Spirits Trade Association (WSTA) and Wine Drinkers UK has 

found that the average price of a bottle of wine is expected to surpass £6 in 2020 for the first 

time on record. Meanwhile, Kantar’s data has revealed that this unprecedented prise rise 

risks alienating 9.7 million, value-conscious shoppers who don’t buy wine priced over £6. This is 

equivalent to more than half (54 percent) of shoppers of who buy 75CL bottles of still wine. 

There are two distinct groups who are particularly feeling the price rise; those with a 

household income less than £30,000 and families with children and therefore little disposable 

income. Wine purchases by families with children have dropped 2.1% between December 

2018 and December 2019, and 61 percent of shoppers with a household income of less than 

£30,000 only buy wine which costs less than £6. These figures could increase further with the 

average price set to continue to rise. 

 
2 Kantar supermarket shopping data, December 2019  
3 YouGov research amongst 2,000 British consumers, August 2019 
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We urge the Government to seize the opportunity to cut wine duty at the upcoming Budget, 

taking action to prevent millions of hard-working people being frozen out of a drink they 

enjoy. 

 

The business case for a cut  

The punitive increases to wine duty haven’t only hit consumers, they have also negatively 

impacted the UK’s thriving wine industry and trade. The wine industry is the largest contributor 

to alcohol duty collections - £4.4 billion in 2018/19, and supports nearly 130,000 jobs across 

vineyards, bottling plants, distributors, retailers, restaurants and pubs. 

The UK wine sector is an exciting and rapidly growing domestic industry, one that offers high 

quality jobs in rural areas that are providing a much-needed boost to local economies, as 

well as wider benefits to the natural environment and culture of local areas.  A cut to wine 

duty would provide welcome relief for the hundreds of vineyards and independent wine 

retailers up and down the country - who we know are hampered due to current duty rates.  

Without a cut to wine duty, it will become more difficult to supply wine at commercially 

sustainable levels. If the cost of doing business in the UK becomes prohibitive, it is inevitable 

that global wine business investment will move to more profitable markets elsewhere.  

 

Duty is adding pressure to an already struggling hospitality sector 

Disproportionate duty rates are also having an impact on businesses within the hospitality 

sector, adding to the many other pressures facing the sector at present. Continual hikes to 

wine duty are making it more expensive for consumers, and indeed for some prohibitive, to 

enjoy wine in restaurants and bars. In the past 12 months, still and sparkling wine volume sales 

in the on-trade sector have fallen by £146 million (4.5%). This is more than any other category 

of alcohol.  

As a result, businesses in the sector are being put at increasing risk of failure. Not only do 

closures have a direct impact through job losses, but there is also a knock-on impact on the 

entire supply chain for the failed restaurant. 

That’s why several businesses and industry groups from across the hospitality sector, including 

UK Hospitality, Brasserie Bar Co, Hawksmoor, Camino and Vinoteca, deeply concerned 
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about the impact of increasing wine duty rates on their trade, have given Wine Drinkers UK 

their backing. 

 

What a cut would mean for the public purse 

Cutting duty wouldn’t only benefit UK consumers and businesses. Economic modelling by EY, 

commissioned by the WSTA, has found a cut would also boost income to the Treasury.  

Following the freeze in wine duty rates at the 2017 Budget, returns for financial year 

2018/2019 saw record receipts for wine duty, with receipts rising to almost £4.4 billion. 

Yet, following the increase in wine duty from 1 February 2019, off-trade sales data for the four 

months from February to the end of May saw a 2.9% decrease in the volume of still wine 

sales, and a 5.6% decrease for sparkling wine and champagne. Over the same period, 

following the freeze on beer and spirits duties, sales were up 2% and 1.3% respectively.  

This trend in sales data has been acknowledged in the Government’s latest Alcohol Duty 

Bulletin, which estimates that overall duty revenue will be lower in 2019/20 than the previous 

year. Based on this, the Government is set to lose £93 million in 2019/20 if revenue from wine 

duties declines throughout the year at the same rate it has so far. 

 

 

 

 

 

 

 

 

 

 

About Wine Drinkers UK  

Wine Drinkers UK launched its campaign in August 2019 to call for a reduction in wine duty in 

the UK. The campaign is funded by around a dozen businesses from across the wine sector, 

including producers, importers, retailers and suppliers, and has support from a cross-industry 

and growing range of over 38 organisations, as well as a rapidly increasing number of British 

consumers.  

Further information about our supporters and the campaign can be found on our website: 

https://winedrinkersuk.co.uk/about-us/  

 

Contact details 

Wine Drinkers UK/ contact@winedrinkersuk.co.uk  

Support for a fairer alcohol duty system  

Wine Drinkers UK fully supports the Government’s commitment, made during the recent general 

election campaign, to carrying out a review of the UK’s alcohol duty system. Wine has been 

consistently penalised by successive government decisions on duty – with sparkling wine now 

being subject to the highest of all alcohol duty rates. Now is an opportune time to review duty 

rates and redress the balance.  

Ultimately, Wine Drinkers UK wants to see a fairer and simpler alcohol duty system; one that 

doesn’t penalise one alcoholic drink over another. The outcome of the Government’s review 

must support the 33 million wine drinkers up and down the country, by putting an end to years of 

unfair treatment. Wine Drinkers UK looks forward to setting out its case to the Government over 

the months ahead.   

 

https://winedrinkersuk.co.uk/about-us/
mailto:contact@winedrinkersuk.co.uk

